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Our First Year: Built on Winning, Trust, and Community
NY INJURY LAW NEWS

As New York Injury Law reflects on its
first year in business, one word stands
out: gratitude. What began as a vision
for a more accessible, client-focused
personal injury firm has quickly grown
into a trusted legal resource for injured
New Yorkers statewide.

From day one, the firm committed to
more than strong legal advocacy—
prioritizing community involvement,
local partnerships, and digital legal
education to meet people where they
are, often before they ever need legal
help.

Co-founder John A. DeGasperis, Esq.
explains, “If we help people understand
their rights before something

goes wrong, we've already made a
difference.”

That commitment has empowered
thousands to better understand their
rights, how insurance companies
operate, and when legal guidance is
truly needed.

Co-founder Keith Clarke reflects,
“We've recovered more than $22
million for our clients, strengthened
community connections, and built
relationships that will last a lifetime.”

Thank you to our clients, colleagues,
and community for making our first
year possible. We're just getting
started.
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From Kingston High School
to the Courtroom
COMMUNITY NEWS

John was recently recognized by
the Kingston High School Alumni.

Long before arguing cases in

state and federal courts, John A.
DeGasperis, Esq. was a student-
athlete at Kingston High School, Class
of 2001. He balanced academics with
weightlifting, football, and baseball—
experiences that helped shape the
discipline and work ethic he carries
into his legal career.

After high school, John earned an
Associate’s Degree from SUNY
Ulster, a B.A. from SUNY Albany, and
his Juris Doctor from Albany Law
School. During law school, he spent a
semester in Washington, D.C. working
with the United States Department of
Justice, gaining firsthand experience
in the federal legal system.

John has appeared in courtrooms
across New York State and beyond,
including Washington, D.C. He later
returned to the U.S. Capitol to be
admitted to practice before the
Supreme Court of the United States,
where he met two Justices, including
the late Ruth Bader Ginsburg.

Today, John is a partner at New

York Injury Law and a leading legal
educator on social media, reaching
more than 170,800 followers. Proud
to be recognized by Kingston High
School, he remains deeply connected
to the community that shaped him.
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New Video Series: True Injury Stories with
New York Injury Law

New York Injury Law has launched a powerful new
Videocast series, True Stories with New York Injury Law,
giving viewers an unfiltered look into the human side

of personal injury cases. The first episode, “Thyroid
Nightmare,” shares a deeply personal and emotional
story—told directly by John DeGasperis, Esq., the person
who lived it—revealing how an elective medical procedure
can change a life in ways most people never expect.

These are not hypotheticals or dramatizations. They are
real people, real struggles, and real outcomes. By sharing
these stories, New York Injury Law aims to educate,
connect, and remind viewers that behind every case is a
person who deserves to be heard and have justice prevail.

Watch the episode now on Youtube, and be sure to
subscribe to New York Injury Law's channel so you'll get
notifications when new episodes are released.

Visit: www.youtube.com/@NewYorkInjuryLawLLP
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Built on Trust, Proven by 173,500+ Followers

Reaching more than 173,500 followers and 7.5 million likes
doesn’t happen by accident—especially in a profession
built on trust, credibility, and real-world results. For John
A. DeGasperis, Esq., that reach represents something far
more meaningful than social media success: a community
of people who feel informed, empowered, and supported
during some of the most difficult moments of their lives.

As John often says:

“People don’'t need more lawyer ads—they need answers
they can actually understand.”

His following didn’t grow because content was flashy or
exaggerated. It grew because it was honest. By explaining
personal injury law in clear, straightforward language,

John removed the fear and confusion that often surround
accidents and insurance claims. From what really happens
after a car crash, to how insurance companies operate, to
why some cases take time—education always came first. The
result was trust.

For injury clients searching for legal help, that reach matters.
It means working with an attorney who understands how
people learn today—who knows the questions clients are
often too stressed or unsure to ask, and answers them
openly before a consultation ever begins.

Each follower represents someone who didn’t feel talked
down to. Each “like” reflects a moment when confusion was
replaced with clarity.

“Millions of views mean millions of moments of
understanding.”

In an industry that often relies on billboards and slogans,
John built credibility by showing up consistently, explaining
the law transparently, and treating people like people—not
cases. That same approach defines his legal practice: clear
communication, realistic expectations, and advocacy rooted
in understanding.

The numbers are impressive. But their real value lies in what
they represent—trust earned at scale, and clarity delivered
when it matters most.

The information on this newsletter is for general information purposes only. Nothing found in the content should be taken as legal advice for any individual case or situation.
This information is not intended to create, and receipt of viewing does not constitute, an attorney-client relationship.



